


2   Business View Magazine    Business View Magazine   3 

DuBoulay’s Bottling 
Company Ltd.

A drink for everyone

DuBoulay's Bottling Company Ltd. is the leading bev-
erage manufacturing establishment in St. Lucia and 
the Organization of Eastern Caribbean States (OECS) 
territories, and therefore finds itself among the larger 
manufacturers within the Caribbean basin – a tre-
mendous accomplishment considering the company’s 
modest beginnings over 40 years ago;  then boasting 
one truck and 12 members of staff. 

The business now known as DuBoulay's Bottling Com-
pany Ltd. sprang from a family operation in ice manu-
facturing and cold storage, in which current CEO Dun-
stan DuBoulay and his brothers- Tony, Leslie and Frank 
worked with their father—until they branched off to es-
tablish the new enterprise in 1972.

The corporate direction changed when the brothers 
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determined that the family business environment at 
that point in time was becoming a little too crowded, 
prompting examination of an opportunity in the bever-
age industry.
To say the change was a prudent one now seems like 
an understatement.

In pursuit of a vision from its inception to the present, 
the company has completely upgraded and revamped 
its facility on five occasions, each time installing new, 
faster, more technologically advanced and highly ef-
ficient production equipment, while at the same time 
implementing and adhering to strict hygiene and food 
safety standards, employee safety features and work-
ing environment comfort.

DBC’s lineup of international quality products include 
Coca-Cola, Sprite, Coke-Light, Coke Zero, Sprite-Zero, 
an exciting flagship range of icy flavors, Tropic Mist 
flavored vitamin water, Crystal Clear Cran-Water and 

Crystal Clear premium purified bottled water in a vari-
ety of packages. 

The company has a complement of 110 members of 
staff, some of whom will have been with the company 
for each of its 43 years. A large majority have been 
with DBC for more than 20 years, while the more re-
cent additions have been necessitated by rapid expan-
sions in marketing and distribution.

“It is with the greatest level of pride and humility that 
DuBoulay’s Bottling, together with all those who have 
stayed the course, contributed towards its growth and 
advancement and symbiotically grown with the com-
pany, eagerly acknowledges 43 years of continuous 
growth and development,” CEO Dunstan DuBoulay 
said, “the hallmarks of which have been outstanding 
national contribution, glowing achievements and suc-
cess.”
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DuBoulay recently sat down with Business View to 
discuss the company’s heritage, the ways in which it 
differentiates from competition and some of its addi-
tional plans for the future.

Business View: There’s obviously been a good deal 
of evolution and expansion. Has that evolution been 
according to a plan or vision that was in place even 
in the early days, or more by circumstance/opportu-
nity? 
Dunstan DuBoulay: Having entered the beverage 
business, it was very clear to us that to be really suc-
cessful we had to be the front runners in the Indus-
try and from those early days we set our standards to 
the highest realistically achievable within our market. 
Overall I would have to say our vision was always to 
evolve exponentially but, as we know, in all business 
there exists a level of adaptation to the ever-changing 
marketplace. Suffice it to say, our commitment to our 
evolution made adapting to unforeseeables that much 

easier for us. Whatever the particular catalyst, we have 
relentlessly pursued a mission of continuous growth 
and expansion, embracing the many advantages of 
new technology, and this has placed DBC as the lead-
ing beverage manufacturer in the eastern Caribbean.

Business View: Can you talk about the unique char-
acteristics, or challenges, of a family business?
DuBoulay: Running a family business can sometimes 
be very challenging particularly with members operat-
ing in close proximity. However, due to our nature and 
temperament and the strong bonds of trust and confi-
dence which we maintain in each other, instead of pos-
ing challenges, our relationship has molded a spine of 
steel into company and, further to this, facilitates deci-
sion making in the shortest possible time frame.

Business View: Among the customers you have, 
what is the most typical? What does that entity most 
often look like?
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Arrival of World Cup Trophy

http://www.charlessmithassociates.com
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Cultural Event - Carnival

Community Cleanup Event
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DuBoulay: We service practically every segment of the 
market from the smallest street vendor to the largest 
wholesalers and retailers on the island. We continue 
to maintain a strong and ever-growing presence at all 
local supermarkets with almost total exclusivity in the 
Restaurant, Fast Food and Hospitality sectors.

Business View: Is it a hugely competitive market for 
you, or less so?
DuBoulay: The beverage market, by its very nature, is 
always competitive. We would like to think that what 
sets us apart is likely the fact that we recognised this 
from day one.

Business View: Among the competition that does ex-
ist, how does DuBoulay’s otherwise set itself aside? 
What do you consider to be your main differentiating 
factors from other businesses?

DuBoulay: DBC boasts one of the most formidable 
portfolios in the beverage business, with internation-
ally renowned products like Coca-Cola, Coke-Light, 
Coke-Zero, Sprite, Sprite- Zero, our own local flagship 
brand of exotic ICY flavours and our own local premium 
quality Crystal Clear bottled water. The uncompromis-
ing quality of our products combined with our quality 
of service are certainly our most defining attributes. 
However, further to the corporate aspect of our opera-
tion, DBC has always maintained a rigorous policy of 
giving back to the community via the sponsorship of 
local sports, arts, craft and human development. We 
are the only company in the Caribbean to maintain ac-
tive sponsorship of a sporting event for over 30 years 
(The Coca Cola Junior International Tennis Tourna-
ment). Further to this we have also maintained lengthy 
and continued sponsorships of local Cricket, Football 
and a range of other sporting disciplines. We are also 
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actively involved in the development of our local Ca-
lypso music; providing financial support and sponsor-
ship to Calypsonians as well as the various Calypso As-
sociations to which they belong. So I believe it is safe 
to say that we actively seek to set ourselves apart via 
our corporate functionality via our dedication to qual-
ity and service it is our high level involvement and in-
terest in community development which likely sets us 
apart the most.

Business View: Have there been particular strong 
business relationships -- either with suppliers and 
vendors, or any other companies you do business 
with – that have stood out over the years?
DuBoulay: Over the years we have established strong 
business relationships with almost all our major sup-
pliers and vendors, having particularly strong ties with 
the largest Supermarket and Hotel Chains. We are ac-

tually in one particular case shareholders of one of our 
major suppliers – Rose & Laflamme (B’dos) Limited. 

Business View: Internally, what's going on that could 
best be labeled as "new and different"? Any in-house 
initiatives? Expansions or changes in services?
DuBoulay: We are in the process of launching some 
new packaging which we are particularly excited about. 
As mentioned earlier we are also currently in the pro-
cess relocating our domestic distribution operations to 
a more strategically placed and spacious premise.

Business View: Lastly, look down the road for me 
about five years. What are the company goals/pri-
orities/agenda items for that time frame, and how 
do you hope or anticipate thing will look differently 
than they do now?
DuBoulay: Our vision over the next five years is to es-

http://roselaflammebds.com/
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tablish the company as the only, or leading, fully inte-
grated beverage production facility in our region. We 
plan to continue expanding and upgrading beyond 
what may seem immediately necessary within the mar-
ket so that our ultimate goal of expanding our global 
footprint comes to fruition sooner rather than later.

PREFERRED VENDORS
PET Plastics (www.bacplas.com) – Bacplas’ strategic 
geographical location reduces shipment transit times 
to worldwide destinations. Puerto Rico, USA allows 
duty-free access of preforms to North America/NAFTA. 
Destinations/transit time: Houston, TX, 6 days; Phila-
delphia, 5 days; and Jacksonville, 3 days.

Charles S. Smith and Associates (www.charles-
smithassociates.com) -- Our 38 year history and repu-
tation is all based on service and our goal is to fill our 
customer’s need regardless of their requirements. We Dunstan DuBoulay 

http://www.caribbeanmetalslimited.com
http://www.labelhouse.com
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appreciate the chance to solve your most difficult, unusual or unique sourcing re-
quirement, even when the requirement is uncertain. When Google falls fails, give us 
a call.

Rose & LaFlamme (Barbados) Ltd (www.roselaflammebds.com) – Rose & 
Laflamme is a leading manufacturer of flavour concentrates and syrups. For over 45 
years Rose & Laflamme has partnered with the Caribbean’s largest manufacturers 
providing flavour concentrates for soft drinks, ice cream, and bakeries. Their prod-
ucts are second to none in quality, meticulously crafted to meet their customers’ 
needs. For 43 years Rose & Laflamme has supplied flavour concentrate to DuBou-
lay’s Bottling Co. Ltd. (St. Lucia), a valued partnership that started with their com-
mencement of operations in March 1972. “We’ve enjoyed a long and successful 
partnership with DuBoulay Bottling, including new innovative flavours that we have 
developed together”, stated Tony Cummins, Managing Director of Rose & Laflamme. 
Their own Sweet and Dandy Mauby Syrup range is the best seller  in Barbados  and 
is exported to the USA, UK and Canada. In addition they offer their own lines of fla-
vour syrups including Grenadine Syrup, their famous Maraschino Cherries, Glace 
Cherries, Mixed Peel, and Jams.

WINERA (Saint Lucia)
Label House (www.clickmediatt.com)
Caribbean Metals Ltd.  (www.caribbeanmetalslimited.com)
Alpla Caribe Inc (www.alpla.com)

http://www.
http://www.alpla.com
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