Over the past 16 years, WiCan Supply & Services Ltd
has established itself as a leader in the Hospitality and
Commercial Building service industry. Employing the
finest trained personnel and implementing the most
up-to-date cleaning method and specialty chemicals.

With the expansion of our services & supplies, WICan
is now poised to bring many benefits to Jamaican
hospitality, commercial building operations and
residential clients in the capacity of a) Cleaning
Chemical Suppliers, b) Outsource Contractors, ¢)
Equipment Parts Sourcing, and d) Expert consultancy
and problem solving for sanitising and cleaning
solution.

WICan is expanding in order to have more locations
throughout Jamaica besides its St James branch.
WICan’s Managing Director Richard Dennis, ensures
“Customer Service” continues being the main focus
whilst keeping staff synchronized with the Mission,
Vision & Core values of the company. He boasts of
WICan manufacturing its own chemicals making it an
authentic Jamaican brand.

WICan’s team of experts implements intuitive
programs and fine-tune them, thus taking
responsibility for the best results at the lowest
possible cost. All products are tested and proven prior
to market distribution.

Wide assortment of products and customized
services are provided to match the consumer’s
cleaning needs. Our product line includes "vehicle
care"”, "pool care", "general-household care”, and
"Janitorial”.

Our Tag Line says it all (’The Answer is YES, What Is
the Question?”)!

Ph: 1-876-632-1943/ Cell:1-876-564-8694

rooms and has just begun its second phase of con-
struction with plans to add another 149 rooms by May
of 2017. All of its guests presently come from the Unit-
ed Kingdom, but Miravete says that with the expan-
sion, the hotel will be able to provide enough inventory
to be able to draw guests from the U.S. and Canada,
as well. And while the ongoing development at the Azul
will only exploit the space that already exists there, the
Karisma Group is interested in developing five or six
additional hotels on a big piece of land that it recently
acquired on the northern part of the island. “Tourism

is an industry that never stops growing,” says Mirave-

te, “even though it is very sensitive to prevailing eco-
nomic conditions. But Jamaica is begging to sustain its
economic growth on tourism. So, this is a good time to
be in Jamaica.”

Miravete believes that the Azul has “broken the mold”
in Jamaica and that in years to come, other hotels will
follow its lead vis a vis design and décor. But he just
as fervently believes that the real attraction of the Azul
Sensatori is in the hands of the hotel’'s 250 employ-
ees. “It's a beautiful property,” he maintains. “I can
tell you about some of the features of the architecture,
but at the end of the day, a building is building is a
building. The building is not going to take care of you.
Our staff is going to take care of you. We are known for
having such a friendly and accommodating staff for
our customers. We will attend to you like you were part
of our family.”
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