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The Azul Sensatori Jamaica
Where guest service has been raised to an art form

Rolando Miravete is the General Manager of the Azul 
Sensatori Hotel, located on the world-famous, Seven 
Mile Beach in Negril, Jamaica. The Azul Sensatori is 
one of the latest additions to the Karisma Hotel Group. 
Miravete recounts the genesis and growth of Azul’s 
parent chain: “Our company has long experience in 
the business,” he begins. “The principals started in a 
former company in the Dominican Republic and about 
13 years ago, they decided to create their own com-
pany and that’s when Karisma was born.” 

Miravete continues: “They were already in the fast-

growing tourism destinations, so they started to de-
velop several brands and getting into management 
of their hotels. They had very good relationships with 
major operators in different parts of the world, which 
also helped to grow the Group. We already have ten 
hotels in Mexico, specifically in the Maya Riviera, so it 
was easy to expand to other destinations. That’s when 
they started looking at other countries around the Ca-
ribbean. And by doing so, they went into expansion 
mode over the last two to three years, looking at and 
analyzing possible destinations, and deciding which 
of the brands that the company holds in its portfolio 
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would be the right fit for each one. They always were 
attracted to Jamaica, because it’s a well-positioned 
brand when it comes to a desirable, tropical destina-
tion for many markets.”
The property that Karisma spotted, and ultimately pur-
chased in Jamaica, had been on the Seven Mile Beach 
for over 20 years. “It was handled for quite a long time 
by Sandals,” says Miravete. “But the owner was local 
and when the contract came to an end, that’s when 
we came. We didn’t want just to operate the hotel; we 
really wanted to acquire the property and its assets. 
Sometimes the stars align in the right way; the owner 
was ready to hear options and we were the strongest 
candidate at the time. We took over the property and 
we operated it for a few short months and then we 
closed it for about eight months and practically re-
furbished the whole thing. We opened in December 
2013.”

According to Miravete, the Azul property was designed 
so as to capitalize on the successful models that Ka-
risma was already operating in Mexico. “We already 
went through the exercise when we began offering our 

AT A GLANCE
WHO:  The Azul Sensatori Jamaica

WHAT: An all-inclusive hotel and resort

WHERE: Negril, Jamaica

WEBSITE: www.azuljamaica.com
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product in Cancun,” he says. “There, the competition 
is even stronger. We were trying to create the particu-
larity so that people would pick our product. We de-
cided that we were not going to have the hotel too big, 
and that we were going to focus on a very high qual-
ity of food service. That’s when we came up with the 
Gourmet Inclusive trademark.”

Because the Azul Sensatori is an all-inclusive resort, 
its rates include all meals and beverages at its four 
restaurants. “In our hotels, you’re always expected to 
have a very fine dining experience in all of our restau-
rants,” Miravete explains. “You have a limitless num-
bers of the times when you can dine in a particular res-
taurant as opposed to many other competitors where 
you are limited to one visit per restaurant. We also are 
known for offering premium brands. Our company has 
struck some very important alliances with brands such 

as Jackson Family Wines from Napa, and we have a 
very good relationship with Canada Beef.” Many of the 
hotel’s products are delivered to them by Overseas 
Freight Solutions, a Miami-based transport company. 
“So, we try to be very careful on our gastronomic of-
ferings for our customers and have them feel at ease 
when they want to wine and dine instead of being lim-
ited to a certain schedule,” Miravete adds. The hotel 
also has two onsite coffee shops/cafés, a beach bar, 
two bar/lounges, and 24-hour room service. 

Other amenities at the Azul Sensatori include: two 
adult-only sections with romantic honeymoon suites; a 
separate area with accommodations for families; four 
outdoor swimming pools; a spa and fitness center; a 
32” plasma TV and DVD player in each room; free mini-
bar items; wireless internet access; a business center; 
the Azulitos Play House for kids ages 4-12; the Breeze 

http://www.fourdiamondlinenservja.com
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Teens Club for ages 13-17; a limo/town car service; 
concierge services; babysitting and childcare; unlim-
ited access to all non-motorized water sports and ac-
tivities; and nightly entertainment featuring shows and 
live music.

Miravete also touts the Azul’s physical beauty and 
a unique architectural concept that was developed 
in Mexico but is new to Jamaica. “We’re one of the 
first companies to come up with the swim-up concept 
where outside of your suite’s terrace you can just 
plunge into a pool. It’s like having your own pool, right 
at your doorstep. There’s nothing like this in this area. 
The product that we are offering is so fresh, so new, 
and so different than what you can find in Negril,” he 
exclaims.

The 4.5 star Azul Sensatori resort currently has 136 
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rooms and has just begun its second phase of con-
struction with plans to add another 149 rooms by May 
of 2017. All of its guests presently come from the Unit-
ed Kingdom, but Miravete says that with the expan-
sion, the hotel will be able to provide enough inventory 
to be able to draw guests from the U.S. and Canada, 
as well. And while the ongoing development at the Azul 
will only exploit the space that already exists there, the 
Karisma Group is interested in developing five or six 
additional hotels on a big piece of land that it recently 
acquired on the northern part of the island. “Tourism 
is an industry that never stops growing,” says Mirave-

te, “even though it is very sensitive to prevailing eco-
nomic conditions. But Jamaica is begging to sustain its 
economic growth on tourism. So, this is a good time to 
be in Jamaica.”

Miravete believes that the Azul has “broken the mold” 
in Jamaica and that in years to come, other hotels will 
follow its lead vis à vis design and décor. But he just 
as fervently believes that the real attraction of the Azul 
Sensatori is in the hands of the hotel’s 250 employ-
ees. “It’s a beautiful property,” he maintains. “I can 
tell you about some of the features of the architecture, 
but at the end of the day, a building is building is a 
building. The building is not going to take care of you. 
Our staff is going to take care of you. We are known for 
having such a friendly and accommodating staff for 
our customers. We will attend to you like you were part 
of our family.”

http://www.wicansupply.com
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At the Azul Sensatori Jamaica, guest service has truly 
been raised to an art form.

PREFERRED VENDORS
WICan Supply & Services, Ltd. - Over the past 12 
years, WICan Supply has established itself as a leader 
in the Hospitality and Commercial Building service in-
dustry. The company offers very high quality chemical 
selections in Warewashing, Laundry, and Housekeep-

ing lines. Employing the finest trained personnel and 
implementing the most up-to-date cleaning methods, 
WICan’s combined 43 years of experience has earned 
it a reputation for unequaled quality, service, and at-
tention to detail. Its mission is to provide the hospi-
tality/commercial community with quality products 
and services through perceptive market intelligence, 
integrated processes, and total commitment to its 
core values: integrity and excellence. Other services 

include: post construction cleaning, 
marble floor care, mildew removal, 
overnight kitchen cleaning, kitchen 
exhaust system cleaning, and car-
pet, drape, and upholstery sham-
pooing. -  wicansupplyandservices.
com

Four Diamond Linen Service - Four 
Diamond Linen Service is Jamaica’s 
first and only linen service provider, 
especially for the hospitality indus-
try. It specializes in the sale, rental, 
and maintenance of spotless linen 
articles made of the best flax tex-
tile fiber linen, used in hotel kitch-
ens, bedrooms, conference rooms, 
lobbies etc. Products include: table 
cloths, napkins, bed covers, table 
skirts and covers, pillowcases, 
and more. Its linen is suitable for 
banquet halls, party rental stores, 
exhibitions, convention centers, 
country clubs, and special events. 
Every piece of cloth that comes to 
it goes out as a brand-new because 
it uses the latest laundry equipment 
and techniques to give a sparkling 
white color to its customers’ linen. 
The company’s expertise also lies in 
extending laundry related services 

http://www.echoconsulting.com
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to hotels, including linen sterilization, and laundering 
and management services. www.fourdiamondlinen-
servja.com

ECHOS Consulting Ltd. - ECHOS is a full-service, al-
ternative energy and environmental risk management 
firm. It deliver alternative energy solutions for cooling, 
heating, and/or electricity supply to commercial and 
residential interests across the Caribbean through 
solar and waste-to-energy technologies from project 
development to commissioning. Its focus on qual-
ity equipment, cutting-edge engineering design, and 
a modern project management approach, ensures 
that it delivers what the competition cannot. www.
echosconsulting.com

Environmental & Maintenance Management Ser-
vices (EMMS) – EMMS provides services to the hos-
pitality, processing, manufacturing, and food handling 

industries in order to improve the quality of their staffs 
and products. Services include Environmental, Health 
and Safety Training; Sanitation and Stewarding Train-
ing; Cleaning and Facilities Management; Pest Con-
trol; and General Maintenance. -emmservices.weebly.
com/

Overseas Freight Solutions, LLC - Overseas Freight 
Solutions is a family owned and operated business 
with over 40 years’ experience in logistics.  We pride 
ourselves on providing a personalized service for each 
customer.  Our primary philosophy is to grow with our 
customers, expand services when needed, and apply 
those services to improve customer experience. www.
overseasfwd.com

Coldfield Manufacturing Ltd. - brettwong@cmljamai-
ca.com

http://www.overseasfwd.com
http://www.fb.com/purecountryjuices


www.azuljamaica.com


