because “we are local and our customers like the lo-
cal taste and flavor.” Indeed, over the years the com-
pany has always been quick to innovate and adapt to
its customers’ expectations for variety and taste. Its
current menu selection includes chicken, fish, sand-
wiches, vegetable burgers, salads, rotisserie chicken,
and a wide selection of beverages, all of which are pre-
sented in newly upgraded facilities or via drive-thru, or
home or office delivery.

In keeping with its insistence of local flavor, Royal Cas-
tle has always supported local farmers and is proud
of its commitment to using only locally grown and pro-
duced seasonings. All of its sauces, seasonings, mari-
nates, and recipes are 100 percent locally sourced,
and all of the chicken served in its restaurants are
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WHO: Royal Castle Ltd.

WHAT: A fast food restaurant chain based in
Trinidad and Tobago.

WHERE: Headquarters in Arima, Trinidad

WEBSITE: www.gostt.com/royalcastle

locally produced. A state-of-the-art ensemble of freez-
ers, chillers and refrigerated trucks make certain that
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