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The beauty of Belize

It’s unlikely that any other entity doing business in the
Central American country of Belize has taken such
advantage of the region’s natural beauty, nor offered
such a compelling vision for its future development as
The Placencia Hotel and Residences. Situated on the
Placencia Peninsula, this 16-mile strip of tropical para-
dise, sandwiched between the Caribbean Sea and the
Placencia Lagoon, boasts tall coconut palms, pristine

beaches, and now, one of the country’s most spectac-
ular tourist and residential complexes.

Madeleine Lomont has been with the Placencia from
the beginning and, today, she is the Executive Assis-
tant to its owner and founder, Marco Caruso, as well
as Head of Real Estate Sales. “I met Marco and his

family when they first came here at the end of 2000,”
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AT A GLANCE

WHO: The Placencia Hotel, Marina and Residenc-
es

WHAT: A complex of tourist hotels and amenities
and residential homes

WHERE: Placencia, Belize

WEBSITE: www.theplacencia.com

"""" ' W she says. “They absolutely fell in love with the coun-

try and decided to start a small bed and breakfast. At
""" that point, there were no paved roads, there was no
electricity in the area, there was no water. So, a lot of
infrastructure had to be done before anything could

even start.”

Caruso did start his empire with an 18-room hotel,
which opened in December 2003. “From there his vi-
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sion expanded into the current 90-room hotel,” Lomont
continues. “Marco saw there was an opportunity for
something even bigger. In 2004, there was a property
available, which he saw would be a wonderful aspect
to add to the hotel. At the end of the year, we started
groundwork on what is now The Placencia Residences.
It was an ideathought to be premature for its time, how-
ever having all that groundwork started allows us to be
in a very unique position today, due to the amount of
work accomplished when nobody was thinking in this
direction. We now have fully-paved roads, our own wa-
ter system in-house, and underground power as well.
We have made many big jumps over the years.”

“We have 156 lots within The Placencia Residences
and there are currently 50 homes constructed or in
partial construction,” Lomont continues. “So we're
about a third of the way through with constructing

homes within that part of the development. Some are

...because we value our 8,867

built over multiple lots, so there will be around 140
homes when we’re through. We have full-time own-
ers, as well as owners using their homes for vacation,
with the intention of moving down full-time upon re-
tirement; others have their homes as an investment
property. A lot of people who never expected to move
here full-time have done so. Belize has become more
and more attractive for full-time living.”

There are several reasons why that is so. Lomont
stresses the country’s demographics (Belize has one
of the lowest population densities on the planet with
just over 330,000 people); its unspoiled, natural envi-
ronment; and the fact that it is the only Central Ameri-
can country that is English-speaking and functions un-
der British Common Law, having once been the colony
of British Honduras. In addition to those appealing
aspects are the country’s very friendly economic in-
centives. Belize has no property purchase restrictions

quare miles'of natural resources. *
26% of land and sea protected within 95 reserves
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for foreigners, and it offers a generous Retirement In-

centives Program that allows Qualified Retirement Per-
sons to move personal effects to the country free of all
import duties and taxes.

Because of all those obvious advantages, Lomont says
that the company is in full-growth mode. In addition
to the initial phase of The Placencia Residences, she
reports that a second phase of construction will fill an-
other 49 lots. “In addition to The Residences, we have
condominiums at Copal Beach Resort, condominiums
at Marina Village, additional lots and condominiums at
the Panther Golf Course, and town homes at the Pla-
cencia Residences Phase Il. By the time we’re done,
we’ll have about 2,500 residential components. We're
building an international town.”

While most guests and residents at The Placencia now
come from the U.S. and Canada during the high sea-

son, because - according to Lomont - that’s where the
majority of flights come from, the company’s vision is
much broader and it wants to reach beyond its current
market. But to truly become a year-round, international
destination, there has to be a way to allow direct flights
from Europe, South America, the Caribbean, and addi-
tional locations in North America, to access the area.
So, the company is building its own, privately-financed,
international airport, just minutes north of the resort.
With its 9,200 ft. runway, it is sized to accommodate
today’s giant commercial jet liners, including 777s,
787s, 747s, and Airbus aircraft. And, in addition to
boosting traffic to The Placencia and southern Be-
lize, Lomont believes that it will help Belize’s general
economy because the country will be getting a second
international airport through private investment. “It's
something they very much like,” she quips.

But The Placencia’s growth isn’t stopping there. “We
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also have Copal Beach Resort, another resort we'’re
completing,” says Lomont. “And that will have about
263 rooms and a three and a half acre pool. We are
building a state-of-the-art hospital located close to
our airport and Panther Golf Club, a private, 18-hole,

BELIZE CITY:
166 NEWTOWN BARRACKS

Phone: +501-223-4984
OR +501-223-6992

Email:
premiumwines@gmail.com

SAN PEDRO:
BARRIER REEF DRIVE

Phone: +501-226-3700
Email: pwassp@gmail.com
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Robert Trent Jones Signature Golf Course. Marina Vil-
lage, which we're developing along the beach by the
hotel, is a full commercial complex - a town center so
to speak. There are a lot of different aspects that we're
working on, the vision is pretty firm and the approvals
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Premium Wines and Spirits is the leading supplier of a wide selection of imported wines,
champagnes, port, spirits and mixers together with locally produced wine, rums, brandy
and more. Our range notably features our Undurraga wines from Chile, Beringer wines
from the USA, Calvet and Louis Jadot lines from France, Alamos and Catena From
Argentina, Rosemount and Lindeman’s from Australia and many more from Spain, ltaly
and South Africa.

Fresh coffee beans, ground to your preference, are also available.

Join us on the first Thursday of each month at 7:00 pm for the Premium Wines/Radisson
Fort George Hotel Wine Club.

Wine Tastings; Wine Baskets; Gourmet Coffee, Monthly Specials.
Delivery Service: Weekdays

OPENING HOURS:
BELIZE CITY: Monday to Friday 8:00 am to 12:00 noon & 1:00 pm to 5:00 pm.
Saturdays: 9:00 am to 1:00 pm

SAN PEDRO: Monday to Saturday 9:00 am to 6:00 pm
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have been given for what we are intending to do.” Of
course, there is much in The Placencia domain that
is already completed for the benefit of its guests and
residents alike, including The Placencia Marina, which
will offer up to 263 slips, including 25 for super yachts.
“We have the only super-yacht marina in Belize where
the big yachts can tie up alongside and have full use of
the hotel and all its amenities,” says Lomont. “We also
have the only casino in the region, which we opened
up in May.” The exclusive VIP Casino boasts 150 slot
machines, 7 game tables, a bar, and is serviced by
The Placencia Hotels Capriccio Restaurant. Within the
next two years, the Casino will be expanded to 200 slot
machines, 30 game tables, a lounge, a nightclub, and
a five-star restaurant.

The Placencia Hotel and Residences has progressed
far from its original conception as a “small bed and
breakfast,” and has become “a property that offers a
bit more than the average resort would,” Lomont says
in a most understated way. But however large and still-
growing it may be, Lomont stresses that because its
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founder, Marco Caruso, has continued to be a daily,
on-site presence, and because the property has not
changed hands since its inception, it's still a “very per-
sonal, very private, and very cozy” place to live or visit
- and certainly a very special place to experience the
“Beauty of Belize.”

PREFERRED VENDORS

Belize Electricity Ltd. - Belize Electricity Ltd. (BEL) is
the primary distributor of electricity in Belize, Central
America. The company serves a customer base of ap-
proximately 70,000. BEL's national electricity grid con-
nects all major municipalities (load centers), except
for Caye Caulker, with approximately 1,850 miles of
transmission and primary distribution lines. The grid
is supplied by local Independent Power Producers uti-
lizing hydroelectricity, biomass, petroleum, and solar
energy sources. The Government of Belize (GOB) is the
largest shareholder in BEL - www.bel.com.bz

Premium Wine and Spirits - www.facebook.com/pre-
miumwinesandspirits
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